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* The relevance of the research:

the relevance of this study 1s to analyze the main
work of producers on regional television and to
explore all the principles and the specifics of the

work of regional television.
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*The object of this study 1s the technological and
organizational-production aspects of the producer's activities
in the process of preparing and implementing television
projects on regional television.

*The subject of this study 1s the production tools for making
managerial decisions for the creation and promotion of the
television project "Big Country" on television in Sevastopol.
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* The purpose of this study

1s to describe the mechanisms and specific elements 1n the activities of
a regional television producer in creating and promoting the Big

Country television project.
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* The empirical basis

was the 1ssues of the television project “Big Country” (45 episodes,
40-50 minutes each), scenario plans for the program “Big Country”,
terms of reference for filmmakers, graphic material for the project “Big
Country”, statistics (television ratings of programs Sevastopol TV
channel and Sevastopol24 channel), as well as analytical data
(Mediahills research on ratings and audience reach)



CEBACTOMNOJIbCKUN
rOCYAAPCTBEHHbIN

YHUBEPCUTET

*WHO IS PRODUCER?

“A producer 1s a businessman who 1is able to
understand the prospects and needs of the
market and combine this understanding with
knowledge 1n managing the production and use
of resources 1n the audiovisual sphere for
profit” N.B. Kirillova
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Regional television 1s in the focus of broadcasting, always
gives operational news of a region or city, 1t 1S more
efficient and finds more exclusive materials than federal
television channels - this 1s the specificity of regional

television.
CEBACTOINONBCKOE
TENEBUOAEHUE
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“Bi1g Country” 1s a cultural and entertainment program
with cognitive and social elements that shows residents
of Sevastopol how people live, cities, tell a story and
show the culture of other regions of Russia. Also, the
goal of this program was to integrate the city of
Sevastopol and the Republic of Crimea 1nto the social
and cultural life of the Russian Federation, to establish
relations and contacts with other regions of Russia.
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TH#b6onblIancTpaHa

.
Poccusi rpaHnumut ‘

C WeCTHaAUaTbio
rocyaapcTBamm.

Bonblue yem niobas

Apyras cTpaHa Mupa.

Mpembepa Bonblwoi CtpaHel Tenepsb
8 21:30 B cybboty. He nponyctu!

ficre#cesactononb24 #bonblancTpara

#bonblancrpana_cesTs #b

@ bolshayastrana_sevtv

#6onbwasncrpaHa

Cnaéresi MHe, XBOpb MlioTast ropsie
MeHS ryNISieT, M3BECTU MEHS XOUeT.

#peanbHobonblwasncrpara

#HepeanbHobonblancTpaHa

@ 146 781 094 Hpasurcs )
#bonblwancrparHa ‘
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Stages of the promotion of the project '"Big Country" on regional

television:

* Advertising on the Sevastopol television channel and the Sevastopol 24
television channel (announcements in the interprogram time)

* Advertising on partner TV channels of the project

* Creating pages on social networks such as Instagram

* Posting videos on Youtube channel
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MPOEKT «BOJSIbLUAA CTPAHA»: Bonrorpap n CeBactonosb — He NpocTo 6onblune ropoaa Ha kapte Poccum, 3To ropoga-repou ¢
XXutenn CeBactononsa yBugAT nepegaqm MyHuumnanbHoOro 6oraToi 1 CnaBHOW UCTOPUEN, B KOTOPbIX FOPAATCA MPOLUbIM U YBEPEHHO CMOTPAT B Byayluee.
TenesunaeHus Bonrorpaga InasHbIi pegakTop MTB Hukonait Kopo6os 3anucan ceoe npusetctaume 3putenam CTB. OHo 6yaeT

6 VionA 2019 ropa, 09:47 nokasaHo B acoupe CeBacTononbCKOM TenepaguoKoMnaHnm.

MTB nokaxeT nporpammbi 0 CeBacTonone, a B ropofie PyCCKUX MOPAKOB Y3HAIOT 06 UCTOpUM
Bonrorpapa. T ~»

MpoekT 1

sonbmA‘ﬂ

MOKA3ATb IPYTME BUEO
e g ———=

P o) 046/430

Kctatn, MTB n CTB — noyTn «poBecHUKn»: B 3ToM rogy CeBacTononbckas TenepagnoKoMnaHma
oTMeyaeT cBoe 28-neTue, B HoAbpe 2018-ro MTB LuMPOKO OTMETUIIO CBOW YeTBEPTLBEKOBOW I06UNEN.

Tak>ke HaNnoOMHUM, YTO paHee cornalieHne o coTpyaHuYecTse noanmcanu OBLEeCTBEeHHbIe nanathbl
Bonrorpaga n CeBacTonosa, a BOSrorpafckue ioHapMenLbl B MIOHe NPUHAK ydacTue B «Mopckoii
MyHULMNanbHOE TenesuaeHe Bonrorpafa NoaKIouMIock K NpoekTy CeBacTonoNbCKOM 3apHuue — 2019», koTopaa npowna B ropoae-repoe Cesacrtornone.

Tenepaguokomnanum «bonbluanA ctpaHa». B pamkax cotpyaHuyectsa MTB n CTB obmeHAoTCcA
nepejayamv Ha TeMy UCTOPUW, KYNbTypbl U AoCTONpUMeYaTensbHocTen Bonrorpana n Cesactonona.
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< bolshayastrana_sevtv

26 101 258

My6nukaumm Mopanucunkn oannckn

#6onbwasacrpaHa

MckyccTBO

MpoekT CTPK, B KOTOPOM NpUHSAAK y4acTue 6onee
50 TenekomMnaHui co Bcel Poccuu!

The age of the audience of the progect:

HoBble Bbinycku: kaxayto ¢6, Bc - 20:30 Ha 13-17
TenekaHane CTB!
stv92.ru 18-24

youtu.be/aUYosmdFYz8

45-54
55-64
65+
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