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AHanuns3 BepxHen ogexabl CErMeHTa JiloKca Ce30Ha
BecHa-neto 2020

N s
- XKaketa 13 1970-x rogos.

- OHM OTNNYHO BLIMMAAAT ¢ bprokamu-KreLwl 1 tobkamm Mmnam u
OQHO3HA4YHO MOHPAaBATCH NOKMOHHULLAM OV DV a3Hor0 CTU.




- TpeHYKoT

- Knaccuueckuin TpeHd cneaytoLlen BeCHo obpeTeT HoBOE NN —
Ou3anHepbl akTUBHO 3KCNEPUMEHTUPYIOT C ero Kpoem, AeTanamu
N pakTypamm TKaHW.




- OBepcans nyxoBuK

O

Apknii nyxoBuKK ObIN HE3aMeHUM B rapaepobe moaHuka. B 1999 roay
MapTuH Mapykena nokasan nansto B BuUae 0ernoCHEXHOro nyxoBoro
odesina, kotopoe B 2012-M NOBTOPUIN B KONNEKLUUN Maison Martin Margiela
x H&M. CeroHs HacTynaeTt odepeaHon OyM Ha AyTble KaKeTbl, MyXOBUKUN B
KONNeKL NG




KMOHO

YHUKarnbHas Bellb, KOTOpad cnocobHa NOAYEPKHYTb XXEHCKNEe
TaNHCTBEHHOCTb, XPYMNKOCTb U rpauuio.




AHanms3 coBpeMeHHbIX TEHOEHLUMN MOObl XXEHCKOW
BEpPXHEWN oaexXabl

WGSN — . B ycnosumax noCToAHHOW KOHKYpeHUUn B Mupe
nnaupytowa LLIBEWHOW MPOMBbILLIIEHHOCTN, MHOTME DonbLune
S B MUpe doellH KopnopaumMu rotToBbl MNAaTUTb OFPOMHbIE
KOMMaHWs Mo OeHbr 3a NonyyeHne TOYHbIX NPOrHO30B TPEHO0B

NMPOrHO3MpPOB Ha PbIHKE.
aHuIo

- Ha canTte nocTtosiHHO BbIkNaabiBalOTCA NocneaHue
MOAHbIX

CbeLLIH NOKa3bl CO BCEX YIroJiIkoB Mnpa, TeHaeHummn

TpeHaoB .
Worth Global CUINy3TOB U rpacbmquKmx I'Il?l/leMOB, MEeUunKarna,

S.I.y I e N e.'.W o rk m&:&”f Fashion v Women Men Youth Kids All Markets Fashion Feed QB8 Q @ w Hi. Elena v AyCT p M M

Materials Trend Concepts Licensing Expo Las Vegas Buyers' Brieﬁng Newness
S/S 21 2019 S/S 20: China Edit

The must-know materials trends for S/S 21 apparel The need-to-know trends for both adults and kids from Discover the key messages for women, backed by
and non-apparel categories, from crafted directions to the latest edition of the Licensing Expo social media trends, buying intel, catwalks and




- KneTtka
]

- Ocoboe BHMMaHWe an3anHepbl COBETYIOT 00paTUTb Ha
KNacCUYECKYHO «rYCUHYIO Nanky», TapTaH U KNeTKy BULLK, KOTopasi B
OCEHHUX Konnekuusix byaet HECKONbKO KpyrnHee, YeM Mbl MPUBLIKIN

ee BuaeTb. [pnmepsb il
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AHUMAJIMCTUKA

XXVBOTHBIV MPUHT B MOAHbBIX KONMMNEKLNAX ECTb
Bcerga. MeHsieTca nuiLlb ero Konm4ecTBo,
LiIBETOBAs nanuTtpa 1 BbiIbop NpeacTtaBUTenen
dpayHbI, OKpac KOTOPbIX AN3aHepPbl PELLUNI

| FASHION,
WONANS



LIBETOYHbIE MOTUBDI
1




Tan-lan TexHUKa okpalunBaHUA
_




[Tonnocka




dpasbl K

APT
Haanucu




~ cTapeunwmx dopaHuyscknux MogHbIx JomoB, R S
CNeLManm3anpyLLMINCS Ha NPOU3BOACTBE T
MY>KCKOW, XXEHCKOWN 1 OeTCKOW Oaexabl,

s 00yBK 1

, @ TAKXe F0BEJIMPHbIX N3Oenuun.
BusutHou
KapTOYKOM ABNATCS
MozaHbIn AoM ocHoBaH B 1854 roay



Konnekuus BecHa-neto 2020

B Konnekummn BecHa neto-2020
OCHOBHbIMW OTTEHKaMK Obinn
PO30BO-roflyoble UBETA, TakK Xe
cepbl acansTt, CUpPeHEBbIN.

Colour Evolution $/S 21

Blue

AW 20/21

Blues continue to transition from core to
fashion colours, as seen in the tone of Ultra
Cyan (16-5127 TCX/091-55-27). Violet
Spectrum (18-3932 TCX/127-40-25)
highlights the growing influence of purple

tints.

44 TOX

NRBTEAT

S/S 21

Blues are set to have strong commercial success in S/S 21,
particularly with the artificial bright hue of Al Aqua (16-4725

Noxasars opi

TCX/098-59-30) - our key colour for the season. These
fresher levels are already gaining strength in the luxury
sector, with aqua shades starting to appear in catwalk

collections.

S/S 20

The influence of indigo starts to
wane, and sporty and bold hues are
revisited. These blues feel clean,
contemporary, and at times icy, and
have broad appeal.

Colour Evolution /S 21

Pink

S/S 21

Despite pink seeing some decline as a must-have fashion
tone, its popularity will continue, as already noted on the
A/W 19/20 catwalks. For S/S 21 it will evolve with more
pigmented and saturated hues.

AW 20/21

Pink begins to down-trend after seasons of prominence, and for A/W
20/21 the focus shifts to softer pastels. These two tones offer scope
for a range of applications, with Plastic Pink (15-1512 TCX/015-64-
12) having a warm, vintage appeal, and Pink Crystal (14-3803
TCX/152-77-09) having a cooler digital look.

S/S 20

As pink's popularity plateaus, tones
become more saturated, powdery and
pretty, moving away from grey hues of
previous seasons.













AHanNn3 accCopTUMEHT KOmnmneKkunn Ha

odouumanbHOM canTe
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MapameTpbl Mmogenu: obxear

rpyan 81 cMm, obxeBat Tanum 61
cm, obxeaT 6€nep 88 cm, pocT



YKOPOYEHHAA KYPTKA C OBbEMHbBIMW
PYKABAMW

175 000 py6
KypTka: 100% nonvamug,

OT,q_enKa: 81% LWepcTb, 18% nonnamua, 1% anactaH, Koxa
ArHEHKa

Moaknagka: 45% LWENK, 42% nonuactep, 5% BUCKO3a, 5%
Kynpo, 3% nonvamug,

YépHbIn LuBeT
CraHgapTHada nocagka
CaoenaHo B Utanuu




bombep C BbILLNBKOMN
1 250 000 py6

- PockowHbIn 6oMOep 13 MArkon BONIOBLEN KOXU, YKPaLLEHHbIN
NCKYCHOW BbILLUMBKOW LIBETOB W KIlaccu4yeckoro y3opa Damier

XapakTepucTuk
n

100% BOnoBbA
KoXKa

benbin uBeT
CTtaHpapTHagd
nocagka
CoenaHo B
NTanumn




ABTOPCKUN NPUHT ONs ,u,mnnoleovl pa60Tb|




