s dEmS) BATCKAY
TAnaHT Wyl TOCYOAPCTBEH
W Hoi

OB Ty 4

YHUBEPCUTET

PoboTtoTexHuka gns

oyayuwero (YMHbIU AOM
KupoBckas obnacrb)

KomaHpa: MegBepeB Unbs
ManbwykoB Hukonan



HEJIb U 3AJAYUA

Llenb 3AO0AYHYN
‘ NMoka3aTb KoHUenuuo
Moka3aTb KaK YMHbIN yMHoro aoma (c6op
AOM  BRMsieT Ha uHcopmaumm)
yrnyJlwieHuve U3yuntb ueneByto
OKpPY>XeHwusl. MRaNERPU,
nHdopmauunio Ha
GacepemenaTdgpopme




HEJEBAA AYAUTOPUA 110 HUCIEAOBAHUIO U KAHP
HHPEJOCTABJIEHUSA MATEPUAJIA

AYOUTOPUA I  XXAHP

®
3anHTepecoBaHbl [lokyMeHTanLHoe BUAeo
. CUCTEeMOUN «YMHbIX AOM» (cnoco6 nogaum
\YacTHble BnagenbLbl maTepuana -
{XKUNON HeABMXUMOCTMH, nHdorpacuka (Boibop

'/ CTpoUTenbHbIe

o0ycnoBrneH Tem, YTo
KOoMnaHuu, opUCHbIE

CIOXHYI nHcpopmauumio

LeHTPbI, FTOCTUHNULILI U MOXHO YETKO M 6bICTPO
xocTenb!* npenoaHecTy 3puUTensim)
(BKOHTAKTE U )

Telegram)

*Mo AaHHbIM canTa https://marketing.rbc.ru/research/issue/60143/ (faTa obpalieHus 19.02.2022)




IIJIAH IIOAI' OTOBKHN MATEPHUAJIA

Wiejorsiil /

3pUTENIO UNU
yyacTue B AeUCTBUM

JKCNo3nuus

PparmeHT

3aBA3Ka > .
Ponuk, nevcTeusi(naid)
c¢doTo, |
NogKacT U MNepunetun UHTepBbIO
(cboTo, BMAeo, nogkacT)

nyonukauu
n

X eurendaLen
exgolLolou U XXelHO|\

PparmeHT

KynbmMuHauumsa e

3puUTento Unu

Pa3Bnaska yyacTue B
OenNcTBUMn



H MengeneB Nibs

3aHnMaeTcss MOHTAKOM BHAEOPOIUKOB U VFX

- r. Kupos (PI'BOY BO Barl'Y)

MaasmykoB Hukosian

A
{ 3aHnMaeTcn Z[H3aﬁHOM U MOHTAKOM BHACOPOJIUKOB
r. Kupos (®T'BOY BO Batl'y)

Ky3HenoBckuu denuc

PykoBoaureinb
r. Kupos (®T'BOY BO Bsarl'V)




