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« PobIHOK pacTeT « CkopocTb pocTa nagaet «  PasHuua mexay HUMK cokpallaeTcs
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New trends =
* YBenunuyeHue notpeduTenen 3a cHeT paclUMpPeHUst pbiHKa
+ Healthy lifestyle

» BpeMeHHoe yMeHbLlLeHne NoTpedbuTenen, 3a CHET CHUXKEHMS

NOKynaTenbHOW CNOCOBHOCTH
+ Import substitution « YBenuyeHwue notpebuTteneii, npeanoxeHve akLmii ANs TPEHO0B

1) SVD — Sverdlovsk Oblast. 2) CHL — Chelyabinsk Oblast. 3) GR — growth rate.

Source: gks.ru, planetretail.net, alfabank.ru, Euromonitor, AaHHbIE Keica
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PbIHOK pacTeT «  O6opoT pacTter
CkopocTb pocTa nagaet

1) SVD — Sverdlovsk Oblast. 2) CHL — Chelyabinsk Oblast. 3) GR — growth rate.
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