
Why Scrubb?



For Consumers;

● High prices-Purchasing 
power

● Surplus consumption

Problem

For Brands;

● Store stock cycles 

● Reachability to target 
market



Users;

● 17-22 age, student

● 22-35 age, employed women 
shopping mall customers

● 22-35 age employed men 
(consumer electronics)

● 25-35 age, Young Parents 
(Baby&Children Products)

Target Market

Brands;

● 2.5B TL Deals’ Market in Turkey

● 50B $ Deals’ Market Globally



Scrubb

Innovation



Scrubb

Innovation

● x2 Customer
● Awareness of Deals
● Stock Cycle Speed



Scrubb

Integration

Instant Messaging 

Notifications

Location Based/Free



365 Days Sale



Phase 1:
• CPM (Cost Per Mille)
• CPC (Cost Per Click)
• Transaction Commissions
• Campaign/Product Statistics
• Special Brand Deals*

Phase 2:
• Payment Commissions

Revenue Model



Scrubb

1000 250+30 %40

1 Million+ 
Customer



Timeline

2018-July

1.000 Downloads
30 Shopping Malls,

250+ Matching

2019-H1

500.000 Users
2018-March

Online with latest 
Revision

2019-H2

1.500.000 Users

2018-H2

100.000 Users



• Social Media & Influencers
• Cross-Product Selling
• Guerrilla Marketing
• Special Days/Weeks Promotions

Marketing



Suat Özkan
Founder
Head of 

Development

Ezgi Gürkaş
Marketing & 

Sales

Hasret Özkan
Front-end 
Developer

Team



Competitors



Financial

400K $ 1M users

10 $ user/year

4+ M $ 
Revenue 
over year

Initial 
investment

10K $
Owner's 
Equity 

10K-15K 
users



Thank You

@scrubbapp
www.scrubb.co
info@scrubb.co

Scrubb


