SAATCHI & SAATCHI / RUSSIA

OUR PURPOSE - WHO WE ARE AND
WHAT WE STAND FOR.



NcnonHUTeNbHbIN
KpeaTMBHbIN ANPEKTOP

B ero noptdoano ecTb Takme KJANEHTHI,
kak: Google, Toyota, P&G, Novartis,
Coca-Cola, Sony, Philips, Nestle, Perrier,
Heinz, Raiffesen Bank,, Dymoy,
Ostankino, Baltika, Emirates Airlines.
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[BH[‘ TO BE REVERED AS THE HOTHOUSE FOR WORLD CHANGING CREATIVE IDEAS
THAT TRANSFORM OUR CLIENTS’ BUSINESSES, BRANDS, AND REPUTATIONS

S ”'I ONE TEAM, ONE DREAM

p | NOTHING IS IMPOSSIBLE [:H AH AEI[H
LOVEMARKS BEYOND BRANDS TRANSFORMATIONAL

B[HH:S THE UNREASONABLE POWER OF CREATIVITY ACCOUNTABLE
RESPONSIBILITY, LEARNING, RECOGNITION, JOY AMBITIOUS COURAGEOUS
KNOWING HOW CONSUMERS FEEL IS AT THE HEART PASSIONATE RESTLESS
OF EVERYTHING WE DO CONNECTORS
AN IDEA IS NOT AN IDEA UNTIL PEOPLE PARTICIPATE IN IT TRUE BLUE

PICS & PIES
THE MAGIC OF THE SAATCHI & SAATCHI MYSTIQUE

1000S
GREATEST IMAGINABLE CHALLENGE L

TO TRANSFORM OUR TOP 20 OFFICES FROM GOOD TO GREAT




SAATCHI & SAATCHI
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Mopuc CaaTum



bpaTtbca CaaTun.
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KaneHTbl

www.raiffeisen.ru

Raiffeisen Bank.

5l nopyman o Tex,
KTO MEHS OKpYXaer, * : \
M NOHSAN, YTO HYXHO Aenarb . .

@ Panddanizen | romue
SAHK B OTHOLWEHUH

www.raiffeisen.ru

s

Sl nogymana o Tex,
KTO MEHsl OKPYXQeT,
M NOHANA, YTO HYXHO AEeNaTh

Panddansen | rosimuo
sAHK B OTHOWEHHWH




Opuapmx
Buabrenabm
PanddpanseH

Hala ueHHOCTb-
3MOLMOHA/IbHbIN MHTENIEKT,
KOTOpPbIV ABASETCA 3a/10rOM
KQuyeCTBEHHOIrO CepBMCa, O
TOM, HAaCKOJIbKO BaXKHO
MOHMMATb, YTO AYMAET U
YyBCTBYET Y€/10BEK HAMNPOTMB.




Procter and Gamble.
O6buwee geno mbiioBapa J>xenmmca

AMbna n cBeuHmka Yunbama lNpokrepa
3a 175 JIeT CTaN0 KpynHeuLweun
KOMMaHueu B Mupe.




B 1879 roay 6bis1a paspaboTaHa popmysia Heg0pOro
6en10ro Mblna, CXOAHOO NO CBOMM KAQveCTBaM C
MMMNOPTUPYEMbIM BbICOKOKAYEeCTBEHHbBIM MbIJIOM Ha
OCHOBE 0JINBKOBOIO Mac/sia. Mbls10 MOly4Yn10 Ha3BaHMeE
lvory.

[VORY SOAP
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v, W w0 shaped that they may be used
{ \{ entire for genoral purposes, or divided

with a stout thread keto two perfectly formed

cakes of convenlent size for tollet use. It floats.
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Just One Cak

e of Camay




JTI (Japan Tobacco International )

Winston

Mevius

LD

Camel

Sobranie
Glamour

Silk Cut
Benson&Hedges




Novartis International AG TpaHcHaunoHanbHag dapMaLeBTUYeCKas
KOpMopaLmsa, BTOpas No BeJNYMHE B

Mupe papmaleBTUYECKas KOMOAHWUA
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Carlsberg




Lenovo

NCTOPNA KOMNAHAUA
KomMmnaHua Lenovo npoyHo
YAepXXuUBaeT imaepckue
nosuuum B obaactu
MHHOBALIMOHHbIX TEXHOJIOIUMN.
DTO CTaJ10 BO3SMOXXHbIM
bnraropgapsa obveguHeHUIO

YCUIUU ABYX FTMraHTOB- Lenovo
niBM.




VISA




OcTtaNKMHO

«ns Hac bonbloe yaoBoabCcTBME paboTaTthb C
KJMEHTOM, KOTOPbIN MCKPEHHE NtobuT cBoe : /1

: OCTAHKUHO
A,EeN0, He NpMeMAET NONYTOHOB, MEPEeCTPax0oBOK, ="
M Yen rNaBHbIM MPUHLMN 3aKAOYAETCA B C/I0BAX:
«1Mb0 3TO MOLLHO M LenaseT, AMbo HeT».
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MAINA MOMET!




,ﬂ,l/l KCUA [1pocTo. Pagom. No-coceackun.




NIOBYU _ NIOBYU _ NIOBY _
uKkaTanca! | wkatanca: | W KATAlcA!

WOOME APOEAANME BRALTM OO 2 ANPEAS 2943 FTORA CO 2 ARPLAR 2013 FORA. MOBME MPOEIRNME SRATTM CO 7 ANEAS 291) FORA
BMGHPANTE SMALT, KOTOPMS NORORALT

L&-

BECb
ropoa
SA 90 MUHYT




B Saatchi & Saatchi mbi xxnBem obuwen naeen n sBepum:
HeT Hnyero HeBo3MOXHOrO.




