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Innovations and global challenges in business

Business in post-truth World

[lotanoBa Tamapa MunxannoBHa

Crapwmin npenoaaBaTenb kadeapbl MHOCTPaHHbIX A3bIKOB B cdepe
9KOHOMMKN 1 NpaBa




Post-truth world. Is truth dead??

https://www.bbc.com/news/educatio
n-38557838




According to Oxford
dictionary it is a situation in
which people are

more likely to accept an arg
ument based on their emoti
ons and

beliefs, rather than

one based on facts.

https://dictionary.cambridgeorg/dicti
onary/english/post-truth
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= to gather widespread popularity — nony4nTb LLUNPOKYIO
NonynsapHOCTb

=politics - nonnTuka

=presidential election -npe3nageHTCKME BLIOOPHI

*t0 be named — ObITb Ha3BaHHbLIM

*to be defined as — ObITb onpeaeneHHbIM Kak

*to relate to — oTHoCcUTbLCA K

*t0o denote smth. - o6o3Ha4aTb 4YTO-n.

=circumstances - obCcToATENLCTBA

«to be less influential in +(Gerund) - ObITb MEHEE BaXXHbIM

=shaping public opinion — dpopmMmunpoBaHne 0OLLIECTBEHHOIO
MHEHUS

=t0 appeal to emotions and personal beliefs — anennupoBaTb
K 9MOLMAM U NTUYHBIM MPUCTPACTUSIM
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4 I
Untruthfulness -
HenpaBAa
\_ /
4 I
lies and deception —
AOXXb U OOMaH
\_ /
4 I
deliberate falsehood-
CO3HAaTEeAbHAaA AOXKb
\_ /




society has adopted the general belief that facts are
able to be twisted to suit whatever narrative
they’re promoting

To adopt the

belief To twist the facts Narrative -
ebUTLCS — NMOATACOBbIBAaTb MOBECTBOBaHUE,
yEEP ’ daKTbl TEKCT

NPUHSATb Ha BEpY




To twist — swing, turn, wind — noBopa4nBaTh, interlace —
cnnertaTb, cheat, bluff, counterfeit — obmaHbIBaTb

*To twist smb.’'s arm (nepeH.)- «BbIKPy4MBaTb PYKUY,
OKas3blBaTb AaBlneHue, ynamblBaTb

*To twist the facts (nepeH.)— nckaxartb dakTbl

*To shape — form, develop — npngasaTb doopmy, pa3BuBaTh

*To adopt — take, accept — npuHmnmatb, affiliate —
YCbIHOBMSATb, YA0O4YEPATb, approve — ogoopuTb, YTBEPAUTL

*To denote — mean o3HauvaThb, indicate, specify - ykasbiBaTb,
mark -oTmMe4aTb

*To appeal to - contact, address -obpatlyaTtbcs, refer to, call
- npn3biBaTb, challenge, file an appeal — obxanosaTb,
nogaBaTtb anennsauuto.




The rise of social Media as a News

Source
- , p
6/ percent of Americans get
some of their news from social media.
* In the UK, social media has taken over television as
9 the main source of news for |8-24-year-olds y
4 : : : A
74 percent of Twitter users get their news in tweet form
* 68 percent of Facebook users read news in their
timelines.
N Y
- p
YouTube and Snapchat , Instagram and LinkedIn have
also seen significant rises in the number of users turning
to their platforms for news
N Y




Vocabulary notes

=To have arise — to rise, to increase, to go up, to climb, to
grow, to skyrocket

=To frequent — to visit often, attend

=To take over —to adopt B 3Ha4yeHUU nepeHnmaTtb, ,to prevalil
- OpaTb Bepx, to seize power (M4.) - 3axBaTUTb BacTb

=\/la (through) — npun nomoLwin, Yepes, NnocpeacTesom




Questions facing businesses
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Vocabulary notes

=\Neapon — opyxue

=To abolish, to develop, to ban, to accumulate, to keep, to
stop the spread, to smuggle (koHTpabaHgHO NpoBo3nTL) to
rattle ( OpauaTth)

=0 weaponize — BOOpyXXaTb

= Safeguard (n) — protection 3awuTa

*(v) — to protect, to guarantee, to preserve Kak coxpaHAaTb
*(adj) — 3alLUNTHBLIN

=Authentic — ayTeHTUYHbIN, NOANTNHHbLIV

=Inauthentic (IN - oTpuuyartensHas npucTaBka)
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What should leaders do to survive?

~

N\

* to_Mmake sure their o :,- 1tion
is producing an authentic
narrative

e

AR

oto make sure senior staff a

displaying values that give
credence to the messages
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A Leader should be

13

InsSpiring ]

[ open

|

an expert in delegating
responsibilities

an expert in multitasking ]

-

an expert in teamwork organization

~

diplomatic

[ responsible




Vocabulary notes -1

*Claim and counter-claim -npeTteH3uns n BCTpe4yHasi NPeTEH3NS
Staff — cobupaTtenbHoe CyLecTBUTENBHOE, MOXET ObITb
eJNHCTBEHHOIO N MHOXXEeCTBEHHOIo Yncna

*To display - exhibit, expose, present, show
» A display — presentation, showing

*Value (n) — LEHHOCTb, CTOUMOCTb, (V)- UEHUTbL, OLEHNUBATb

«Of full value — nonHoueHHbIN

*Principal value — rmaBHoe 3Ha4yeHne nnn HoMnHanbHas CTOMMOCTb
Under value - HMXe CTOMMOCTHU

*To value oneself on /upon, for/ smth. - ropgnTbea /kKnunTbea/ Yem-n.
*To value smth. above rubies - UeHUTb YTO-N. AOPOXKe 3050Ta
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Vocabulary notes -2

=To give credence to smth. — okasaTb goBepue K
(take smb. into confidence — goBepATbL KOMY-NMOO )

=Credence = confidence
=To gain smb.’s confidence (credence)
=To deserve confidence(credence)
=To abuse confidence (3noynoTpebnaTh)
=To refuse confidence (okasbiBaTb B JOBEPUN)
to betray confidence (npepatb)
=To enjoy credence (nonb3oBaTbcd) — to lose credence
(NoTepATh)
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Problems with brand identity
WHY?7?7?

Brands are built

on trust
No trust
much of connection
modern life is between
mistrusted brands and
customers
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How business caﬁgebuild brand
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Vocabulary notes -1

‘brand authenticity - noannHHocTe OpeHaa — authentic (adj.)

econscious capitalism — co3HaTeNnbHbIN KanuUTanmsm
Conscious capitalism is a philosophy with a central idea
that businesses should serve all significant stakeholders
(aKUMoHepbl NN 3anHTepPecoBaHHbIE CTOPOHLI) , including
the environment

credibility gap — Kpu3nc gosepus

to close the gap ( to narrow the difference)- cokpaTtuTb
pa3pbIB
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Vocabulary notes -2
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to bridge\
fill the gap

& /
4 N

Pay gap

4 N

Wealth gap

& /

4 N

Mind the
gap

& /
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1. https://dictionary.cambridgeorg/dictionary/english/post-truth
2. https://www.forbes.com/sites/chrismyers/2018/06/21/how-to-run-a-business-in-the-post-tru

th-post-civility-world/?sh=3a80599d4{68
3. https://www.wbs.ac.uk/news/what-leaders-do-we-need-in-a-post-truth-world/
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