


DIGITAL AGENCY

TRANSFORMATION Hallun ycnvru:

e Pa3paboTKa canToB
e KoMmMnekCcHbIM SMM
e TapretmpoBaHHaga peKlaMa
e [lpoaoBumxeHme cantoB(SEO,PPC)



g e [ToyeMy HVWKHO ooBeputb SMM n

TRANSFORMATION

NPOOBUMMXKEHNE CAUTOB UMEHHO HaM?

NMpo3payvHble oTYeTbl: [IpegoCcTaBNgeEM peryndpHble OTHETbI MO
npoBegeHHbIM peKiiaMHbIM KaMlNaHNAM U HaLlewn pa6OTbI B LLIEJTOM.

OnepaTuBHanA paboTta: Ec/i y Bac BO3HUMKHET BOMPOC, Hall MeHeayKep
onepaTUBHO NPeaoCTaBUT OTBET U C PaOCTbiO MOMOYKET PeLUnTb pabodvne
BOMPOCHI.

FapaHTUA KavecTBa: [penoctaBngem topuanyeckm opopMIeHHbIN OOKYMEHT,
B KOTOPOM [JOC/IOBHO MPOMNMCcaH rnmaH paboTbl 1 pe3y/ibTar.

Pa6oTa Ha pe3ynbTaT: ECcnu Mbl BKOYaeMca B paboTy, TO TOTbKO C MNOTHOM
oTOaYeln. 3arnyckaeM PekKaMHYyo KaMMaHMio 1M MOCTOAHHO OTCeXXMBaeM
pe3ynbTaThl, aHANU3UPYEM, BHOCUM U3MEHEHUSA U MPOOO/IXKAEM PaboTy.



DIGITAL AGENCY
TRANSFORMATION [MopanoK paboThbl:

1) 3anonHeHme bpurda UM KOHCYNbTauMa ansg onpeaeneHmna Ballero
3anpoca.

2) NpoBefeHme ayamTa N co3gaHne KOMMEPYECKOTO NpeaioXXeHUs
3) NognmncaHme goroBopa.

4) CocTaBneHume CTpaTermm corfnacHo BbIBPaHHOIo NnakeTa yCnyr.

5) KoMnnekcHas paboTa Mo NoBbILLEHUMIO UMUOXKA, penyTaLmm u
NnpuBredYeHN NOoTEHLMANMbHbIX KITMEHTOB.



DIGITAL AGENCY

TRANSFORMATION

Ona nonyydyeHma 6ecnsiaTHOro ayanTta BallnX MHTEPHET-
MOLWAO0K MOYXEeTe HanmcaTb MHE:

(Haw canT HaxoguTca B pa3paboTke)




