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IHHOBaLUMOHHAA SKOHOMMUKA -

* TUM 3KOHOMMKUN, B KOTOPOW NPpUOLISIb CO30aETCH He 3a
CUET MaTepuaribHOro NnpousBoAcTBa (MHAYCTpuarnbHas
9KOHOMMKA) N He 3a CYET KOHLEHTpaLUUn oMHAHCOBbIX
LeHTpoB. IHHOBaLUMOHHasA 9KOHOMKWKA NO3BOMSET
reHepmnpoBaTb N30bITOYHbLIM NOTOK MHHOBAL MW, MOCTOAHHO
3afaBas creqyroLlyto nnaHKy B TEXHONOMMYeCcKoMm
COpPEeBHOBaHUM.

« HekoTopble nccriegosarenu (3. Tododnep, O.benn, Ox.
Hencbut n gp.) cumtatoT, 4To Anga 00nbLUNHCTBA Pa3BUTbIX
CTpaH B COBPEMEHHOM MUPE NMEHHO NMHHOBALIMOHHAZA
9KOHOMMKA (3KOHOMMUKA 3HAHUW, UHTENNEKTyarbHaga
9KOHOMMKA) obecreynBaeT MMPOBOE IKOHOMUYECKOE
NpPEeBOCXOACTBO.

* MHHOBaunoHHas skoHoMuKKa BriepBble nosiBunack B CLUA.
O.Todbdnep ykasblBaeT €€ Ha4vano - 1956 .



OCHOBHbIe XapakTePUCTUKN MHHOBALMOHHOM
9KOHOMMKMU

« [Mobanu3auus

* [MNepKOHKYypeHUUnd

* IHTerpauung

* IK U nameHeHuns

» CokpalueHune KU

* AKLUEHT HA MHHOBALIMOHHbIE NPEeaNPUATUSA

* [loBbILLEHNE AONUN HAYKOEMKOU NpOoayKLU MK
Ha MeXxayHapoOHbIX pbIHKaX



IHHOBaLUWOHHOE
npeanpuHNMaTernbCTBO

* He Bcdakoe npeanpuHNMaTeNnbCTBO ABMAETCS
MHHOBALMOHHLIM, a NULLIbL Takoe, KOTopoe
NO3BONIAET N3BJeYb NpeanpuHNMaTEeNbCKNN
Ooxo[4 B pesynbraTe co3gaHuns nNpon3BOACTBa,
MCNonb30BaHUA UnNn andpdgysunm
MHHOBALMOHHOIO NpoAyKTa.

« K cybbektaMm MHHOBALMOHHOIO
npeanpuHUMaTeNibCTBa OTHOCATCA NpeanpusaTUs
N opraHusaumn, ocyLLecTBNsAOLnE
MHHOBALMOHHYO AEATENbHOCTb



MoOaeIH HHHOBAKMOHHOIO NPOHecca

OCHOBHbIE MOoaeNu
MHHOBALMOHHOIO Npouecca
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