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BcemupHbin coBeT no Typusmy M nytewecTtBuam (aHrA. World Travel & Tourism Council (WTTIC)) —
MEXAYHOPOAHOE HEMPABUTEABCTBEHHOE ODLLIECTBEHHOE OObEAMHEHUE M3 YHACTHUKOB MHAYCTOUM TYPU3IMA U
NyTeLEeCTBMM. B COCTOB COBETA BXOAAT OOAEE COTHM MPEACTABUTEAEM AEAOBBIX KPYIOB PA3HbIX CTPAH MUPQ,
KOTOPbIE, B3AMMOAENCTBYA C OPraHOMM TOCYAQPCTBEHHOM BAQCTU, MPUBAEKAIOT BHUMMAHME K MPOBAEMAM
MHAYCTPMM.

WTTC 30HMMAETCS MUCCAEAOBOHUIMM B ODAAQCTM SDKOHOMMYECKOIO U
COLMOAABHOTO BO3AEMCTBUA TYPU3IMA, OPITAHM3IYET TAODAABHbBIE M PETMOHAAbHbIE ‘
COMMMUTbI, CBA3AHHbIE C MPOOBAEMAMM U COOBLITUIMM, OTHOCALLMMMCH K

MHAYCTPMM Typm3ma. OCHOBHOM doyHKumern WTTC 9BASeTCs «AOBEAEHME AO WORLD

CBEAEHMI MPABUTEABCTB BOXKHOCTM TYPUCTCKOM OTPACAM — KPYMNMHEMULLIETO
NOCTABLLUMKA JOUMHAHCOBbBIX PECYPCOB U PADOYMX MECT BO BCEM MMPED. l V EL &

TOURISM
COUNCIL




NCTOPUS CO3AHUSA

Maeq OpraHmsaumm BCeMUpPHOro CoBETA MO TYPU3IMY U NYTELLIECTBMIM MOABMAACH B 1980-e roabl, KOraa rpynna
PYKOBOAUTEAEM KPYMHbIX KOMMNAHMMU OOBLEAMHUAACH MOA MNPEACEAATEABCTBOM TFAGBHOIO WCMOAHUTEABHOTO
AMpekTopa American Express Axenmca A. PobumHcoHa lll. Tpynna ObIAQ CO3AAHA AAS OOCYXXAEHUS MHAYCTOMM
TYPUIMA UM OABMAMEPEBO3OK, A TAKXKE AAF TMPEAOCTABAEHMI OOLLLECTBEHHOCTM AOMOAHUTEABHBLIX AQHHbIX,
AEMOHCTPUPYIOLLLMX BAXKHOCTb MHAYCTPMM, KOTOPASA HO TOT MOMEHT BOCMPUHUMMOAACH MHOTMMMU DKCMNEPRTAMMU HE
o4YeHb CepbE3HO. OOCYXAEHMI MPUBEAMU K MEPBOM BCTPEYE, KOTOPAS COCTOIAACH B [Mlapumke B 1989 roay. B
pamKax nepsBoro cobpanHua WITC C pedbto BbICTYNMA ObiBLUMM [occekpetapb CLUA TeHpum KuccuHaXep,
OTMETMBLLMM, YTO MHAYCTPUA TYPUIMA U NYTELLECTBUM HE MMEAD LLMPOKOTO MPU3HAHMA MO TOM MPUYMHE, YTO Y
HEE HEe BbIAO EAMHOM CTPRYKTYPbI MAM OPTAHM3ALLMM.

WTTC omumaabHO ObIA y4pexXaéH B 1990 roay.llepBoe exeroaHoe cobpaHme
npoLAo B BawwmHrroHe (CLUA) B 1991 roAy, HO TOT MOMEHT B COBET BXOAMAM 32
YAEHA.B 1993 roay AoAaXHOCTL lNMpeaceaatead WTTC 3aHIA PobepTt D1y bepHc, K
TOMY MOMEHTY B COBET BXOAMAO 68 YAEHOB. B TOT e nepmoa CoOBET CTAA
BbIMYCKAOTb OTYETbI O BO3AEMCTBMM TYPU3IMA — B COTPYAHMYECTBE C
KOHCOATMHIOBOM opranmsaumen Wharton Econometric Forecasting Associates
(oCcHOBOHHOM AQypeatom HobeAeBCcKoM npemum no akoHomuke 1980 roaa
AoypeHcom KAEMHOM), NPEAOCTABAIBLLUEN AQHHbIE.




NCTOPUS CO3AHUSA

WTTC OblA COOPMUPOBAH TRYMMNoKn, n3seCTHoOM Kak Tourism Satellite Account (TSA), ¢ ueabto cO6opa u
NYOAMKALMM CTATUCTUHECKMX AQHHbBIX. TSA BbIAG MPpU3HAHA Ctatnuctmnieckom kKommccmen IKOCOC B 1999 roay.
Ha npotaxeHun 1990-x roaoB WTTC NAQHOMEPHO PACLLUMPAA CAOEPY CBOMX MCCAEAOBAHMM, BKAKOYMB B HUX TOKME
NOKA3ATEAM, KOK OOPA30BAHME 1 ODYyYEHUE, AMOEPAAM3IALMSA BO3AYLLHOIO TPOHCMNOPTA, HOAOTOODAOXKEHME U
YCTOMYMBOE PA3BUTME B Typmame.B 1997 roay WTTC opraHm3oBAA NEPBbIM [AODAAbHBIM COMMMUT MO TYPU3MY U
NYTELLECTBUIM, MPOLLEALLIMK B MOPTYTAABCKOM BUAGMOYPE (pamoH KapTempa permoHa AArQpBm). B TOm Xxe roay
YMCAO YAEHOB OPraHM3ALUMM AOCTUTAO COTHU. B BUAGMOYPE NPOLLAM eLLLE ABa COMMMTA, B 2000 1 2003 roaax,
MNOCAE YEro BCTPEYM CTAAM MPOBOAUTLCH EXXETOAHO B PA3AMYHbBIX TOPOAOX MAQHETHI.
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Pazputue WTTC - nepuoamnsanus

B 91-m 1. B BALLUMHITOHE ObIAO NMPOBEAEHO NEPBOE OPMUMAAbHOE cobpaHme Coseta WTTC.
Y>Xe HO 370 Bpemd B COCTAB TOro COBETA BOLLAO 32 MPEACTABUTEAT PA3HbIX CTPAH.

B 93-m 1. B CoBeT WTTC CTOAO BXOAMTb 68 npeactasmutenen. C 31oro xe roaa World Tourism
& Travel Council COBMECTHO C KOHCOATMHIOBOM KomnaHmen Wharton Econometric
Forecasting Associates Ha4YMHAOT ONYyOAMKOBBIBATb AOKAOAbI O BAUAHME TYPUHAYCTOUM.

3a Bpema 90-x r. Coser WITC METOAMYHO PACLUMPIA CPEPY CBOMX MO3HABATEAbHbIX
AEVNCTBUM, B KOTOPbLIE BOLLAM €LLE HECKOABKO MOKA3ATEAEM — CHATME OIPAHUMYEHUM C
ABUATPAHCMOPTA, OOPA30BAHME, ODYYEHUNE, HOAOTOODAOXKEHUNE U CTADUABHOE PA3BMUTUE B
TYPUCTUHECKOM HAMPABAEHMM.,
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Pazsutune WTTC

B 97-m 1. CoBetom WITTC ObIA npoBeAeH |
[AOOQABHBIM  COMMMUT MO  TYPUCTUHECKOMY
HAMPAOBAEHUIO B [lopTyraammn. Ha 310 Bpems
coctae  WITIS  HACYMTBIBOA  POBHO  CTO
NPEACTABUTEAEMN.

B 99-m . co3aaHa rpynna Tourism Satellite
Account AAf  TMOAFOTOBKM K  MYyOAMKALMM
AQHHbIX CTATUCTUKM,

B 21 Beke OblAM TPOBEAEHbI €Lle ABA
CaAMMUTA B Buaamoype — lNoptyraams, B 2000 r.
m 2003 r. TlocAe ObIAO PELLEHO MPOBOAMUTH
TOKME BCTPEUYU EXXETOAHO B PA3HbIX CTPAHAX.
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[locAeAHnE HOBOCTU

MOCKBA, 12 Hod — PUA HoBoCTU. B AoOkAQae BcemmpHOro coseta no typmsmy um nyrewlectsmnam (WTTC),
MEKCUKAHCKMM KAHKYH HO3BAH FOPOAOM C COMOM BbICOKOM 3ABMCUMMOCTBIO OT TYPM3MA, TAK KAK MMEHHO 3TA
OTPACAb FrEHEPUPYET NOYTU MOAOBUHY — 49,6% — ero BBI1, coobLuaet Lonelyplanet.

KaHkyH A0 1972 road OblA OObIMHOM PbLIDALIKOM AEPEBHEMN,
KOTOPYIO MPEBPATUAM B MOMYAIPHbLIM KypopT. Cemyvac 63%
MHOCTPAHHbBIX TYPUCTOB TaOM — rpaxaaHe CLUA.Ha BTopom
mecTe B cnncke WTTC pacnoaoxmacd Mappakeld (30,2%).
TpeTb MHOCTPAHHBIX TYPUCTOB TAOM — CPPAOHLY3bl.HO TpeTbem
MECTE PEUTUHIA — MaKao. TaM AOXOAbl OT TYPUCTHUHECKOM
OTPACAM COCTABAAOT 29,3% BBI1. B narepky CAMbIX 3ABMCUMbIX
OT Ccdoepbl TYPU3IMA BOLLUAM OMEPUKAHCKMM OPAAHAO (18,7%
BBIM) w Ttypeukas AHTOAbS (17,6% BBI1).B 1OM-10 rOopoAOS,
HaOMOOAEE 3ABMCUMMbBIX OT TYPM3MA, MOMAAM TAKXKe BeHelms,
AyOpoBHMK, Ayoan, Aac-Berac m baHrkok.
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guidelines for Members and the wider industry to encourage the adoption of a Zero Tolerance Policy for IWT.

Alongside this, WTTC, WWF and other partners including Google and C-trip are working on ambitious plan to use digital
technology and the power of the Travel & Tourism signatories’ distribution networks to change behaviour of 1 billion travellers.



[JIOCCAPUUA

CaMMUT— BCTPEYA U MEPETOBOPLI AIDAEM, MPEACTOBASIOLLIMX B CBOMX FOCYAQPCTBAX BbICLLIYIO BAOCTb.

American Express — amMepuKaHCKAs OUMHAHCOBASN KOMMAHMS. M3BECTHLIMM MPOAYKTAMM KOMMAHMM ABASIOTCH
KPEAMTHbIE KAPTbI, MAATEXHbIE KAPTbI M AOPOXHbIE YEKU. LLITAD-KBAPTMPA KOMMAHMM HOXOAUTCA B Hblo-MopKe.B
CrMCKe KpynHeMLLMX NyBAMYHbIX KOMNAHM mmpa Forbes Global 2000 3a 2016 roa American Express 3aHIAa 25-e
MECTO, B TOM YUCAE 247-e No 000poTy, 104-€ NO YUCTOM NPUOLIAM, 171-€ NO AKTMBAM U 129-€ NO PbIHOYHOM
KAMUTAAM3AUMK. TAKXKE 3AHIACQ 24-€ MECTO B CMMCKE CAMbIX AOPOTrMX BDPEHAOB MMPA.

Fenpu Aabcbpea Kncecunaxep (poa. 27 mas 1923, Piopr, baBapus) — AMEPUKAHCKMIN TOCYAQPCTBEHHbIN AEATEAD,
AUMAOMAT U SKCMNEPT B ODAACTU MEXAYHAPOAHBIX OTHOLLEHMU. COBETHUK MO HALIMOHAALHOW DE30MACHOCTH
CLUA (B 1969—1975 roaax) n focyaapcteeHHbin cekpeTtapb CLUA (B 1973—1977 roaax).

Wharton Econometric Forecasting Associates, Inc (WEFA Inc)-BeAyLLIOS B MMPE OPTraHM3ALLMS MO
OKOHOMMYECKOMY MPOTHO3MPOBAHMIO M KOHCAATUHIY, OCHOBAHHAY AQYPEeATOM HOBEAEBCKOU MPEMUU A-POM
AoypeHCOoM P. KAEMHOM.

NoypeHc PobepT KaeuH (14 ceHTabpsa 1920, Omaxa, wrtat Hebpacka — 20 okTa6ps 2013, TASABAMH) —
OMEPUKAHCKMM SKOHOMMUCT, AQypeaT HobeAeBCKOM Npemmm no akoHomumke (1980) «3a co3aaHme
SKOHOMETPUYECKMX MOAEAEN U X MPUMEHEHUE K OHAAM3Y KOAEDOOHMIM DKOHOMMKM M SKOHOMMHECKOM
NOAUTHKIMY. HO NPOTIXEHMM 33 AT COCTOIA NPOJOECCOPOM [lEHCUABBAHCKOTO YHMBEPCUTETA. YAeH HAH CLLUA 1
AMEPUKAHCKOTro domaocodockoro obuiectsa (1970), MHOCTPAHHbIM YAeH PAH (2003).




[JIOCCAPUUA

Tourism Satellite Account (TSA)-scrniomorarteAbHbin cHeT Typmsama (CCIT) 9BAIeTCd CTAHAQPTHOM CTATUCTUYECKOM
OCHOBOM M OCHOBHbIM MHCTRYMEHTOM 3KOHOMMYECKOTO M3MEPEHMA TYPM3MA. OH BbIA PA3pabOTAH BCeMMPHOU
TYypUctckom opranmsaumen (KOHBTO), OpraHmsaument 3KOHOMMYECKOTO COTPYAHMYECTBA M PA3BMTMA (O CP),
CTATUCTUHECKMM YNPABAEHMEM EBpOMENCKMX COO0LLLECTB (EBPOCTAT) M CTATUCTUHECKMM OTAEAOM
OpraHmsaumm ObbeAMHEHHbIX HOLMM. BCMOMOTAQTEAbHbBIM CHET TYPU3IMA: PEKOMEHAYEMAL METOAOAOTMYECKAS
ocHoBA 2008 roaa (Takke m3sectHAs KoK TSA: RMF 2008) obecnedynBaetr OOHOBAEHHYIO OOLLLYIO KOHLLEMTYOAbHYHO
OCHOBY AA4 NOCTPOeHMI TSA. OH NPUHKMMAET BA30BYIO CUCTEMY MOHATUM, KAOCCUADUMKALMM, ONPEAEAEHMM,
TAOAMLL M ATPEraTOB CUCTEMbI HOLMOHAABHbIX cHeToB 2008 roaa (CHC 2008), aBAFIOLLLYIOCS MEXAYHAPOAHbIM
CTOHAQPTOM AAS CUCTEMATUHECKOTO 0030P 0 HALUMOHAABHOM DKOHOMMHYECKOM AEATEABHOCTU C
ADYHKLMOHAABHOM TOYKM 3PEHMUS.

JkoHomu4eckmu u CoumnaabHbin CoBeT OOH (BKOCOC) — OAMH M3 TAOBHbIX OPraHoB OpPraHm3aLLmm
OObeAMHEHHDBIX HALMIM, KOTOPLIM KOOPAMHUPYET COTPYAHUYECTBO B SKOHOMMHYECKOM, COLLMAABHOM ODAQCTAX
OOH 1 eé cneuMaAM3MPOBAHHbBIX Y4PEXAEHUMN,
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2. B KOKOM FOpPOAE BbIAG 3. B KOKOM roAY ObIAG CO3AQHA TPYMNNA
OCHOBAHQA OPTAHU3ALMS: Tourism Satellite Account:

a) TMapwx a) 1999

b) AOHAOH b) 1801

c) bapceAoHa c) 2009

d) Mocksa d) 1956

5. 4em 3aHumaetca WITTC:
4. KOKOM ropoA HO3BOAM COMbIM Q)
30BUCUMBIM OT TYPU3IMA.

MCCAEAOBAHMAMM B OOAACTU SKOHOMMYECKOTO U
COUMAABHOTO BO3AEMCTBUA TYPU3IMA

BbIpALLMBAHMEM HOBbIX BUAOB PACTEHMM C LLEABIO
SKOAOTMHECKOTIO (BOCKPELLEHMS) NMACQHETHI
[IoOCBELLLEHMEM AIOAEM O BAXKHOCTM BbICLLIETO
OOPA30BAHMS

[TooBEAEHMEM COLIMAABHBIX MCCAEAOBOHMM B OOAQCTU
CTPOXOBAHMA XKM3HM
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