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YHI/IBEPCI/ITET Bu3nTka koMmaHabl
barkupckoro I ocymapCcTBEHHOTO
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Bcem npuBeT!

MeHs 30ByT [puUropumin 1 MHe HpaBUTCA N3ydaTb
mMapkeTuHr! OcobeHHO, 0 gHO 13 ero HanpaBreHUN -
counarnbHbI MapKeTuHr. Nocelada pasnuyHole
3aBegeHns n npmobpeTas ToBapskl, 4 3a4acTyto obpaluatro
BHMMaHME Ha couuarnbHbI MAapPKETUHT.
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[Tomnmo aToro, Tenepb S 3HaK0 MHOrMEe MapKETUHIOBbIE
YINTOBKM U C OCTOPOXXHOCTbIO OTHOLLUYCb K pasfinyHbIM
ckuakam, He NMoKynar HEeHY>Hble MHe ToOBapbl N He
BedyCb Ha goporne nokynku!




A Mensd 30ByT Mapus KosieuknHa. Y MEHSI CBOM UHTEPHET-
marasuH JDKO nponykuuu. M3ydyeHne MapKeTUHTa TOMOTIIO
YBEJIWYUTH JOXOAHOCTh OT Mara3uHa B TPH pasa.

B nepByto ouepenb, Mos o1iOKa Obljia B TOM, UTO 5 CUATaja
YTO MOU TOBAp JIsl BCEX, TENEPh Y MEHA €CTh CBOM LIEJIEBOM
PBIHOK.

BTtopoe, 4To moMOIII0 MHE YBEJIMYUTH MIPOIAXKH, 3TO 3HAHUS O
METOJIaX MpoABMKeHM. MHOM Oblla 3amyIeHa
TapreTUPOBAHHASA PEKJIaMa U peKJIaMa B COLMAIBHBIX CETAX C
BeO-aHAITUTHUKON, O3BOJISIONIAsI MHE OTCJIEKUBATH
HHGOPMAIHIO O MMOCETUTEIISX U UX JICHCTBUSIX.

U tpetbe, 310 cTUMyIUpoBaHue npogax. M3yuus Bce
BO3MOXKHBIE, 51 BEIOpajia 11 ce0st Hanboiee MoAXO0IsII1e B
BHUJIC €KEMECSIUYHBIX aKIUM U KOHKYPCOB, a TaK)KE CO3aHUE

IIPOrpaMMBbl JIOSJIBHOCTH.



A BmMecTe Mbl — KoMaHaa bawl Y!

A BMecTe Mbl — KoMaHaa bawl Y!



Mbl 13 cumnaTu4yHoro ropoga Yda!
A elle ero HasbiBatoT Tpu wypyna! lNoyemy?
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HaLwl ropoa o4eHb KpacuBb




A yunmca Mbl B ballKnMpcKkom
rocygapcTtBeHHOM yYHUBepcuTeTe!
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1 Halla CcTpacTb 3TO MAPKETUHT!

A TaK Mbl B NOTe nuua roToBUMCH K
onunmnuaae!






Cnacunbo 3a Bawun annogancmeHTbl!



