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Business to individual
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[lOHTbI HEe oTpaXkatloT
peasibHOro NoJIOXKeHusa gen
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Yem Bac npusnekaer coo6CTBeHHbIW OM3HEC B NepByH
ovyepeab?
(cpedu mex, Kmo ommMmemurst, Ymo xomesn Bbl 3aHAMbBCS COBCMEEHHbIM
busHecom)
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bonbwue 3apaboTku (CBOM DMU3HEC

no3sonun Obl NO-HaCcTOAWEMY XOPOLUIO - 20%
3apabaTbiBaTth)

Ans MeHAa 3TO B NepByrO ouepeab UHTepec _ 19%

MNpecTK (ObiTh DM3HECMEHOM NPEeCTUKHO) | 0,1%

buaHec nepewen KO MHe No HacneacTsey/ |
TONbKO 3TUM BCEraa U 3aHUMancs

Hpyroe l 2%



Yem Bac npuBnekaer padora no HaﬁMy B Nepeyrwo
ovyepeab?
(cpedu mex, kKmo ommemun, Ymo npednovyumaem pabomy nNo Haumy)

CTabunbHOCTbL U CNOKOUCTBUE

Hanuuune Bonbwero cesoboaHoro oT padoTsl

BPEMEHU, HEXEeNu Npu BeaeHUU
cobcreeHHOro ouaHeca

PuKcuposarnHas 3apaboTHas nnarta

MeHblWwas OTBeTCTEBEeHHOCTL

AOpyroe
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(Op.-rpey. ouoTnua «uenoe,

COCTaBIIeHHOE U3 YacTeu; coeguHeHne»)

MHOXECTBO 3/1IEMEHTOB, HAaXOOSLLMNXCH B
OTHOLLUEHUAX N CBA3SIX APYr C APYrom,
KOTOopoe obpasyeT onpeaeneHHyto

LLeNOCTHOCTb, €AUHCTBO
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3Ha4YMMOCTb

YncneHHoOCTb nNepcoHana
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3Ha4YMMoOCTb

HYucneHHOCTb NnepcoHana

3HA4YUMMOCTb B3aUMHbIX Tpeb6oBaHUN BHYTPU CUCTEMDbI
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CUSTOMIZATION IS KING
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IN 2013, NEARLY 75% OF CONSUMERS CLAMED TO TRADITIONAL CONSUMPTION OF STANDARDIZED,
VANT PERSONALIZED PRODUCTS AND SERVICES. MASSPRODUCED PRODUCTS.

Excessive variety Mass customization
Companies are dwversiying their product linesto By delnvenng made-to-order products, companies are
respond to almost every consumer taste, able to increase their margins and minimze nsk.

Onlylin3 Nearly 75% Up to 20% increase
consumers consider the brand of consumers want personalized in average order sizes
a key deciding factor. products and services. as a result of mass customization
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NARCISSISM MASS CUSTOMIZATION PRODUCT UNIQUENESS
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TO THE REAL WORLD
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< RAISING THEIR CHILOREN >
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@andreysharkov
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#shokobox




