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         You need fresh 
respondents to provide 
unique, unbiased insights. 
Today’s technology 
randomizes and automates 
the sampling process to 
ensure you reach new 
physicians to give 
answers.This means you 
need a high-tech solution 
that is easy for respondents 
to use. The right kind of 
sampling technology 
optimizes survey requests to 
ensure respondents aren’t 
getting surveys they aren’t 
eligible to answer. Good 
tech vendors will also make 
sure their sampling 
algorithms ensure that 
respondents aren’t 
repeatedly canvassed.





    Statistics Canada's pyramid of communication 
requirements         with survey respondents











Employees PR services do not 
attach much importance to 

education. Only 12% of 
respondents consider the high 
level of PR education the basis 
of professional success. This 

indicator shows that the 
problem of vocational 
education is not yet 

understood by the market. 
Many of the current PR 

professionals have non-core 
education. Most people are 

either journalists or 
psychologists, so they do not 

consider education necessary.
But we should not forget that 
everything is in the hands of 

the respondents.




