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Fairy lasts 2x longer
than the next best-selling brand
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T ccneposaHiaM 000 «Komnanma AMC», asryct
amape, ExatepuHbypre, Hoocvbupcke 1 Xabaposcke.

Over the years, gecmratiors of ﬁv!ﬂn havw trusted
Fairy's ddaaning powor bocause it histsd long, ong time. A todey & lasts
twice a5 ong a% the nicd beet-sefing brand.
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No one grows Ketchup like Heinz.



